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	 Keep in mind that the market for digital tools (in general and 
with respect to caregiving) is rapidly evolving. Some of the 
tools included in this guide may have been enhanced or 
otherwise changed since July 2018, when information was 
gathered. Neither NEBGH nor AARP are regularly providing 
updates.

•	 Also note that NEBGH and AARP do not endorse any specific 
tools or vendors included in this report.

We hope employers will find the guide helpful in thinking about 
what digital features may be most beneficial to their employee-
caregivers, understanding what capabilities are offered in a 
selection of notable tools, and identifying tools and vendors for 
further exploration.
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Your employee who is also acting as a caregiver provides unpaid services to assist in the daily living activi-
ties of someone who can’t do these things for themselves. This may include medical care.



7



88

Despite the growing array of digital tools that might help support caregivers, a majority of caregivers 
do not take advantage of these tools. In fact, only 7% of caregivers currently use or have used available 
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Caregivers are often reluctant to identify themselves as such. They may see their caregiving duties as just 
a part of normal life or they may fear that their employer or colleagues will question their commitment to 
work if made aware of their caregiving responsibilities.

It's important that employers consider how best to create a "caregiving-friendly" workplace - one that 
recognizes and supports the reality that most of us - at some point - will be faced with balancing work 
and caregiving responsibilities. Buy-in from leadership, including the sharing of personal stories, is an 
important component, as is frequent communication to all employees about whatever benefits or help 
might be available.

One way to introduce the topic tactfully in the workplace is to share AARP’s Caregiver Assessment Tool 
with your employee population. Sharing the tool will signal your desire to create a culture of recognition 
and acceptance of caregivers and to start a conversation about how best to support them at work. The 
tool will allow your employees to anonymously self-assess the ways in which caregiving affects their day 
to day life, and may make them more receptive and responsive to further communication about benefits 
you’d like to make available to them.

How to Reach Your Employee Caregivers

Caregiver Assessment Tool:  https://www.aarp.org/caregiving
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Worksheet
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Connect America



31



3232

Disease-Specific Associations:
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